
1-2-3– Trend! 

Generally speaking, it takes at 
least three data points to deter-
mine a trend.   

Trends can show an early ten-
dency toward improvement 
goals.  Trending can be very en-
couraging, especially in the be-
ginning of a project when there 
is not much data available.   

On the flip side, if the trend is 
toward the undesirable, it is an 
indication that the interventions 
may not be as effective as 
hoped and may need to be ad-
justed. 
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• This CQI resource was developed while under contract with Centers for 

Medicare & Medicaid Services (CMS), Baltimore, MD. Contract HHSM-500-
NW012C to Heartland Kidney Network. 
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